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Vision Block – Vibrant 
Regional Economy
Goals 1&3
 Goal 1. Cultivate an Environment 

Conducive to Strong, Economic 
Development
 1.1 Stabilize and expand El 

Paso’s tax base
 Airport Development

 1.4 Grow the core business of air 
transportation
 Expand Airport Development
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EL PASO’S
TRAFFIC 
RECOVERY 
IS ONE OF 
THE 
HIGHEST 
AMONG U.S. 
SMALL HUB 
AIRPORTS
Among Small Hub 
Airports with 3M+ 
Passengers in 2019

Source: US DOT O&D Summary Report (3Q/4Q 2021)

% shortfall of O&D traffic: 
Q3 & Q4 2019 vs Q3 & Q4 2021 
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Source:  US DOT;  Q3 & Q4 2019 vs Q3 & Q4 2021

• ELP’s traffic recovery is very close to the #1 

ranked small hub airport (ORF with 3%)

• ELP’s shortfall compares favorably to the 

over 3M O&D small hub average of 15%

• ABQ has a 23% shortfall

• TUS has a 14% shortfall

ELP has recovered 96% of its passenger 
traffic with 90.7% of the seats 

(Q3 & Q4 2021)
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ELP TOTAL LOAD FACTORS IN 2021 HAVE SURPASSED 2019 LEVELS
• O&D traffic in major ELP markets that lack non-stop service has only recovered to about 50% of 2019 levels
• Major ELP markets lacking non-stop service have lost substantial connectivity
• Most notable markets:  Washington DC, New York City, San Francisco, and Detroit
• These markets have been de-stimulated, and now are excellent opportunities for new non-stop services
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Source: Innovata Schedules via Diio. Airport Statistics. 5
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Revisions to the Air Service Incentive Plan
• Clarifying language that qualifies a new airport as opposed to 

“market”
• Clarifies language for the reimbursement or payment directly to 

media for marketing incentive funds
• Add a qualifying flight as one which moves either from seasonal 

service to year-round service and/or moves from less than daily to 
daily service
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